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Abstract— This study attempts to understand tourist satigfacon their visit for recreation and leisure pugsEs in
Vangvieng of Lao PDR. Here, tourist satisfactionmisasured in tourists’ perceptions and opinionstaurism site
development and services they receive during ttaly in Vangvieng. The data collected for purpasiethis study
were provided by tourists through the use of qoestaire where the tourists were asked to expresis tipinions and
perceptions on economic, social and cultural beéseéceived from their stay in Vangvieng. Touriatisfaction is one
condition for achieving sustainable tourism devebent. In recent decades, Lao PDR has been a veactive tourist
destination, indicating that the satisfaction leself the tourists would be high. This study wilbwhresults for this
hypothesis. It is found that tourists are generadigtisfied in their visits to Vang Vieng althouglersonal
characteristics of the tourists cause significaatiations in the satisfaction levels.

Keywords— Tourism improvement management, tourism growth, communities’ benefit, residents, visitor, public seatrs,
accommodation entrepreneur.

VangVieng have grown rapidly, and currently there &
1. INTRODUCTION hotels, 11 resorts, 111 guesthouses, 82 restawandts
entertainments, 1000 tubs services, 173 Kayakidgs,

Vang\(ieng Is one Fiestination for visiting in ."".’193' balloon service, 110 bicycle services, 150 motabjl6
Vangvieng tourism is composed of many activities, yoyiije souvenir shops, 17 massage centers and 11

industries and services organized towards deligerin internet cafes. The values of investment in hokelge

travel experi(_ences. Vangvieng tourism facili.tiesdlve reached about 267 billion Kip (about US$33.44 i)
accommodatlo_ns, restaurants, bars! enterta!n_r‘r!lqgrai, and in restaurants have reached about 3.67 biKipn
product ShOpp'ng areas, transportations, actiatfities (or US$453,611VangVieng Tourism Office, 2012).

and other hospitality services. Theoretically, the growth of tourism sector in

TOW'SF" In Vangw_eng has made - significant VangVieng described above, it should bring bendfits
contributions to economic development and has becom 5, “~gncerned people including local community

one of the major growth industries in VangviengeTh \nempers business people, public sector, and teuris
advantage of Vangvieng tourism is generally refe®  tho penefits are measured in four facets such as
a good combination of its magnificent natural laf®  o.,nomic, social, cultural, and environmental bigsiets

and highly cultivated farmland mixed with rich auldl  goqerined in Kishore Shah, Jan McHarry and Rosalie

and traditional values of @he local residents. Gardiner (2003). This paper focuses only on meaguri
A survey conducted in 2012 by sector of culture, henefits of the tourists, particularly foreign tiss.

information a_nd to_urism of Vangvieng district inv'mjg Benefits are measured by subjective perceptions and
128,276 foreign visitors found that 50% of the W iniong of foreign visitors in VangVieng, whichear

were from Europe,_ 30% from_ Asia and 20% from Other referreq in this paper as tourists’ satisfactiortse study
continents (VangVieng Tourism Office, 2012)The finds that tourists are generally satisfied in ithasits to

survey also found that the main features attraCt'ngVangVieng although personal characteristics of the

foreign visitors into  Vangvieng were natural y, ists cause significant variations in the satibn
environment mixed with unique customs of minorities o, e|s

VangVieng, like other parts of Lao PDR has statied

promote investment policy, focusing on promoting 2 LITERATURE REVIEW

tourism related businesses such as hotels, gussthou

restaurants, tour services. Thus, tourism facilitia Increased access to travel was accompanied by other

developments in society, and this contributed te th

growth in demand for and provision of tourism. A

_ _ ‘ variety of important factors contributed to the
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travel. Railways and ocean liners appeared in thementioned services of all kinds are established and

nineteenth century and cars and aircraft in thet fialf
of the twentieth century. (3) The introduction efhaal
holidays towards the end of the nineteenth cerdiry.
Changing perceptions of the environment. Locatitias
were once viewed as hostile were now seen as t@atac
(5) An increasing desire to travel. This was relgtartly

offered to tourist, which in turn also serve locedidents
and tourism the impetus to improve and further
development communities infrastructure and
communities service.

Many words of social impact and many rural
developments were attracting destinations, theisour

to improvements in education and also to greatergrowth and tourism arrival. According to many sagli

overseas travel, which was mainly the result of. Wais
created interest in foreign locations and also se@s
business travel.

Responsible tourism is not a brand or type of &mri

indicated that: the social impacts of tourism faito
three different categories. It is concerned witlrist, the
host and tourist-host interrelations (Affeld, 19%5109).
Burdge, (1998:47) mentioned the socioeconomic

Rather, the term refers to a "tourism managemenicharacteristics may result in the perceptual chsinge

strategy embracing planning, management,
development and marketing to bring about positive
economic, social, cultural, and environmental imtgac
(DEAT 2003). More specifically, Husbands and Hamis
(1996) define responsible tourism as "a framewant a
set of practices that chart a sensible course legt\ilee
fuzziness of ecotourism and the well-known negative
externalities associated with conventional massdou"

To them, the idea of responsible tourism provides a
effective approach to conceive social and eco-cailtu
tourism products in the real world.

The visual and understanding of visitor perspecdire
different point of view. Thus, while the term of ajity
tourism experience is commonly used in the sudbééna
tourism literature (Boyd, 2002; Moscardo, 1996; R&s

Wall, 1999; Ryan, 1998). The concept has not beenthings

explicitly defined. Generically, these studies asse
quality tourism experiences with tourism based on
cultural, historic and natural attractions, whicivdlves
extensive interaction between tourists and locsidents
and results in high satisfaction and enrichment to
tourists. A key indicator of a high quality visitor
experience is visitors’ level of satisfaction witheir
experience.

Natural environment ; According to Jones and Sasse
(1995) mentioned of satisfaction: there are fousiba
elements affect tourists ( customers) satisfadtioasic
of product or service, basic support services,cawery
process for counteracting bad experience
extraordinary service. The importance of delighs ha
additionally been recognized in the area of quatity

Deming (1986) The studies have show: Swarbrooke,

(1999) mentioned tourism also benefited the natural
environment by providing motivation for its
environment, Mathieson and wall,(1982) Tourism
extends an appreciation for the natural world and
heightens environment knowledge for both the host
communities and visiting tourists.

Economic impact, Matarrita- Casante and Lulo
(2008) indicated the economic restructuring resintim
the changing direct, indirect and induced employmen
generated from changing conditions and often
newcomers have different socioeconomic status a
evidenced by their higher levels of education ammbine
than those of long-term residents. The relationship
between the tourism impact (tourists support ecoopm
and communities they refer to the tourism growtlkd an
tourism arrival for visiting to lead the developrenf
many things to have new version. Var & Kim,(1990)

ff.
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productamong different resident types, different socioernic

characteristic affect how newcomers perceive the
community and how the community perceives the
newcomers. The relationship between the tourisnaaghp
and local \ resident in term of social support byrism
growth and tourists arrival which led to change the
communities which will be the reducing poverty and
contribution to sustainable development into rarak.

The tourism growth in term of cultural resident imep
which was led to the positive and negative poiotstlie
patterning of development as well as Sustainahlgsimn
development, According to the meaning of cultural
tourism there are many thing to many people andiher
lies its strengths and its weaknesses (ICOMOS 1996:
17). The defining cultural tourism, it can meanfatiént
to different people such as cultural
attraction/objects mean different things and hathero
meanings than for other people(Understanding the
Behavior of cultural tourists, (Rami Isaac, 20081B).
Sethna & Richmond (1978) indicated The Virgin
Islanders exhibited consensus that tourists seem to
respect local traditions and cultures and want ovk
more about them.

The tourism growth is characterized by a sort of
‘Baume’s disease’, since the ‘productivity’ of natliand
cultural capital hardly increases over time (Bauanel
Baume, 1985). Buckley (1993) identifies a systemic
scenario in which tourist sector linkages with

andenvironmental and cultural capital assets and Geka

between consumption (number of foreigner visit@nsjl
investment ((Number of Hotels, Guesthouses, Resorts
Restaurants and Entertainment) as they arise in the
Environment of tourism development.

3. STUDY APPROACH

In order to capture tourist satisfactions on tauris
growth and tourism site development in VangVieng.
This study developed a questionnaire for collecting
types of data, such as the first data on personal
characteristics of foreign tourists in VangVienglahe
second data on their satisfactions of tourism gnoavid

éievelopment, there in terms of economic, socidtucal,

and environmental benefits. The latter are measured
Likert scale ranging from 1 through 5; where 1osgly
dissatisfied and 5= strongly satisfied. The dataewe
collected during July 2013 involving a sample sife
200 foreign tourists. The analyses in this studg ar
mainly based on descriptive statistics. Quantieativ
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statistics such as t-statistics and F-statisties umed to
supplement the analyses.

Table 1 Mean satisfactions and statistical tests for
differences in satisfaction by age and income grosp

4. RESULT
4.1 Sample profile
VangVieng is a world most famous tourism destimatio

receiving many domestic and foreign tourists ewergr.
A majority of the tourists are young people as theyin
the age of seeking new experiences. In this custewaty,
we also found that 67.4 percent of the samplesnattee

age of lower than 31 years. The oldest stratunowfigts
(60 years old and older) accounted for only 4.4 @et.
In terms of their income levels, about one halftloé

sampled tourists fall in the lowest income group {a
US$3000 per month) and one quarter of the samplec
tourists earn between US$3000-US$6000 per month

These results show that a majority of the tourfialisin
the two low income groups, with the remaining 25
percent earn more than US$6000 per month. Suc

income distribution is reasonable as about twadthiof

Satisfaction factors %ﬁ & g 835 8 E
E0| 20|l 0o
< = wn|S S O
0] < ® £
> >
S S
1| Total 1: Natural
environment 181 | 3.58| .218 .890
satisfaction
2| Total 2: Built
environment 181 | 3.42| .092 .814
satisfaction
3| Total 3:
) Economic 181 | 3.80| .707 .683
satisfaction
4| Total 4. social 1411 3431 374 428
satisfaction
5| Total 5. Culture| 1411 3571 340 gad
satisfaction

the sample tourists are young. In terms of theircation

qualification, we found that about 33 percent have

completed higher diploma and 32 percent have a As can be observed in Table 1 above, it can bedstat

bachelor degree. These people are most likely imgo

that although VangVieng is one most popular world

ages and earn low incomes. About 45 percent of theourist destination, the tourists under study werdy

sampled tourists are from Europe, 35.4 percenfrare

the Asia-Pacific region, about 17 percent are from
America and less than 3 percent are from Africa ted
Middle East. Among the tourists from each continer
also found that a majority of the tourists are it

moderately satisfied to highly satisfy with theisits to
VangVieng. Specifically, they are moderately s#isf
with  their natural environment benefits, built
environment benefits, social benefits and cultural
benefits. They showed high satisfaction only foe th

young ages and earn low incomes per month. Fofeconomic benefits, which may be due to cheap prices

example, 41 out of 43 Asian-Pacific tourists of theto

compared with the prices at other tourist destimetiin

30 year-old group earn not more than US$6000 pefother parts of the world. When we compare the benef

month. Likewise, such 41 persons account for al6ut
percent of all Asian-Pacific tourists in the firsvo

in each of the five components in the table abaress
tourists in different age groups and in differemtdme

income groups (the up to US$3000 group and thegroups, (based on the one-way ANOVA test for

US$3001-US$6000 group). For the European touddts,
out of 44 tourists in the up to 30 year-old groapnenot

comparing more than two means) we cannot reject the
null hypothesis that the tourists of different @geups or

more than US$6000 per month, or such 41 personshe tourists of different income groups have theesa

account for about 67 percent of all European ttaiis
the first two income groups (the up to US$3000 grou
and the US$3001-US$6000 group).

4.2 Tourists’ benefits from their visit to VangVien

It is difficult to quantify the benefits each tostrreceives
from a particular tourist destination. In this studve
follow the literature reviewed in Section 2 in eting
the tourists’ benefits from visiting VangVieng their
satisfaction in terms of economic, social, cultuaaid
environmental satisfactions. The satisfaction om th
environment includes satisfaction in both naturall a
built environments. Here, we also attempt to compar
tourists’ benefits or satisfactions by age group;y8ars
old and younger, 31 — 40 years old, 41 — 50 yelars5d.

level of benefits for each of the five components.

These results suggest that local authorities coecer
and local communities have to improve their tourism
sites and services in order to provide more
environmental, cultural and social benefits tottharists.
Such improvements are important for sustainablegou
growth and tourism site development in VangVieng. O
the other hand, if the tourists continue to receive
moderate benefits from their visits to VangVieng,
tourism in VangVieng may decline in the future. As
described in the introductory part of this papeyrism
is one main contributing factor to socio-economic
development in VangVieng. Therefore, if tourism
declines due to a decline in the tourist numbetingj
conditions of local residents of VangVieng will be

— 60 years old, and 60years old and older. We alsajisturbed unless alternative livelihoods are dgwetb

compare the benefits across different income grsuph

as below or equal to US$3000, US$3001-US$6000,
US$6001-US$9000, US$9001-US$12000, and >
US$12000. The results are shown in Table 1.

5. CONCLUSION

Tourism is a very important sector contributingstio-
economic development in VangVieng, one world famous
tourism site in Laos. Particularly, in recent dexgdfter
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the announcement of Lao Tourism Year in 2000, soari [7] Jones and Sasser (1995) why satisfied customers
in VangVieng has grown steadily. Foreign touristsken defect. Harvard business review, Novamber-
up a majority of visitors and bringing most of the December, Vol. 73, No6, 88-99.

tourism-related benefits to the local community and[8] John Swarbrooke (1999) Sustainable tourism
public authorities in VangVieng. Therefore, in arde management: CABI publishing CAB international
ensure sustainable tourism growth and tourism site  (1999) Wallingford Oxon OX10 8 DE UK.
development in VangVieng, it is important to undansl [9] Matarrita- Cascante, D., Luloff, A.E., (2008).
and maintain high benefits or satisfactions ofttheists Profileing participative residents in western
who visit that town. This current study attempts to communities, Rural Sociology, 73(1), 71-87.

quantify such tourists’ benefits by collecting tthata on  [10]Kim Y. and Crompton, J.l. (1990) “Role of tourim

tourists’ satisfactions on tourism growth and tenrisite

development in VangVieng. The results show that the

tourists in VangVieng are mainly young people iwlo

income groups and most of them are from Europeg-Asi
Pacific and America. The tourists are moderately
satisfied with both natural and built environments,

cultural and social landscape of VangVieng. Thegvwsh
high satisfaction only for the economic aspectscihi
may be due to low costs. Such results show sorke ois
tourism decline in VangVieng. In order to preveutls

risks to materialize, local communities, tourisnated

entrepreneurs and local authorities need to segfs v
improve tourism services and attractions in Vangyie

in unifying the two Korean” Annals of Toursim
research vol. 17: 353-366.

[11]Lynn C. Harrison, Winston Husbands (J. Wiley,

1996, Aug 14) Praticing responsible tourism
international case studies in tourism planningicgyol
and development: Business& Economics, industries,
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[12]Moscardo, G. (1996), Mindful Visitor, Heritage and
Tourism, Annals of Tourism and Hospitality

Research, vol. 23, pp. 151-67.

[13]Ross, S, & Wall, G (1999), Ecotourism: Toward

congruence between theory and pratice, Tourism
management, 20, 123-132.

Such improved services and attractions will be sgagy  [14]Ryan, C. and Robertson, E. (1997) New Zealand
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