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Abstract— Different types of outdoor recreational facilitiés Murree include the most famous sozo adventur& pa
situated in lower topa Murree, Bagh-e-shaheedarleyaark, Kashmir point, Chattar park and PIA pafkerception
of tourists regarding outdoor recreational facié has been determined through perception indeXS#halysis has
been done to determine the problems and issued facéhe tourists. This study reveals that moshefvisitors came
from different cities of Pakistan. Almost one-thofithe tourists were foreigners. The number ofistsl increases
during the weekends. Most of the visitors from Smheenture park showed most satisfaction with #rgises in the
park. Whereas the other places surveyed for exaBathe-e-shaheedan, PIA park and Kashmir Point sloless
satisfaction with the services and available féieii. The key findings show that there is an isdudeanliness in these
recreational facilities. Furthermore, availabilitpf complaint system in parks is not proper. Emecgeshelter for
protection in extreme weather as well as facilitfes disabled persons should be improved. Alond vaitoper
management, maintenance and supervision of outdameation facilities, there is a need to upgradmovate and
make these recreational facilities sustainable.

Keywords— L eisure, management, recreation, tourism.

new and different experiences, flee from routine

1. INTRODUCTION relationships with neighbours, home environmentoor
. . _ . spiritual purposes are some of theMc(ntosh et al.,
Leisure and recreation have become vital concemns i 995.

contemporary society’s neighborhoods. It was first
recognized and accepted as a reason for conceimgdur
the Great Depression of 1930figram & Jenkins,
2006. Outdoor recreation has gained communal
significance in today’s society with many people
engaging in range of leisure experiences around th
world. Recreation has traditionally been definedaas
form of human activity, carried out voluntarily ane’s
free time. Furthermore, lately scholars have catedu
that recreation is a psychologically transformirmtj\aty
designed to meet one’s personal requirements an
motivations Kraus & Curtis, 200]. The significance of
outdoor recreation has been highlighted by Mercer
(1980) in which he stated that people’s recreationa

utilization of leisure time includes both indoor dan contributor to the World's market and economy

ou(t)dogr recreauona}l activities. ked f h accounting for greater than nine percent of worttbwi
utdoor fri_crgatmn activities are tracke gf;dt € GDP and almost nine percent of jobs internationally

purposes of finding peace in nature, enjoying thereby making it one of the largest categories of

rel_al?(ing._ Improvement _Of inner  perceptual ) and/or international trade. Tourism is a business whegestls a
spiritual life may be expen_enced through outdocticas growing positive balance of trade flowing from
and hOL_Jtdoor—reIated Iaptlons Suc(?. as nature S_tUdydeveIoped countries to developing countries. Réiora
aesthetic contemplation, meditation, painting, industry, is relatively labor intensive, hence, deno
photography, archaeological or historical reseadf o4y ce larger and more rapid boost in employmteat t
native culture are some of the activities among thegq 5| investment in other monetary activities. @t
others. Outdoor recreation serves for diversifiathpses categories of people visit amusement centers to
in_different capacities in the society. Interpe@on gynerience one thing or the other. Changes in socio
motivators such as desire to meet new peopledlofior  jomqgraphic character, technological advances and
disposable income of the visitors to recreatioraiters
have imposed several proportions to the way thautei

The authors are with Urban and Regional PlanningtioNal time is spent, and on the extent and nature oéaticmal
Institute of Transportation (NIT), School of Civhd Environmental  participants claimed that whether a tourist iss$iaiil or
Engineering (SCEE), National University of Scien&sechnology not towards a destination is related to tourists

Exﬁﬁg)ja&zgnabad’ Pakistan. Emadmnaahmed111@hotmail.com oo cteristics such as socioeconomic and demagraph

Outdoor recreation consists of a very broad rarfge o
activities carried out in diverse ordinary envircamts,
such as a picnic in a small locality park or clirmpi
challenging mountain peaks. In addition to it

articipation in outdoor recreation involves théngsup

f both markets (travel, food, lodging, guiding;.etand
non-market (landscape scenery, public trails, gafet
services, health promotion, etc.) goods and sesvige
consequence of this mixed good characteristic & th
(iutdoor recreation participation can also be cairstd

y a large number of factors, as observed by outdoo
recreation researcMalker & Virden, 200p

Tourism has grown swiftly to become a major social
and economic strength in the world. Tourism is goma
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factors, motivations and future intent to travebtwther
similar or alike destination. Tourists’ characttcis also
have significant dealings with satisfaction. Diffaces in
characters can contribute to the differences irebahd
satisfaction towards tourism destination. Differgymies

of tourists tend to undertake different patterns of
activities, which will have different types and é&s of
impact on the objective of recreation. Since therao
particular or clear process of measuring the valfie
recreation understanding except

evidence. If visitors don’t criticize, if they spea

recreational spots in Murree through questionnaire
surveys observations, interviews and photographs. |
includes visiting the study location and making
systematic observations of a phenomenon.

2.2.1 (a) Field survey

Field survey has been carried out in Murree toectll
first-hand information about the existing situatiom
outdoor recreational facilities in Murree and ta geblic

by circumstantialopinion about them. For this purpose questionnaime

made to collect appropriate data from public.

passionately and if they come back, one assumés thaQuestionnaires were pretested and translated aual |

they find the experience worthwhile. Recreationais
optional task, if it doesn’t seem worthwhile, thergon

language for better understanding. Face to facdodet
was used to fill in the questionnaire from the

can choose to evade the experience or to participatrespondents. The detail of the sample size islasiv&

somewhere or somehow els&.Q Oladeji & 0.0
Adedapo, 2014).

The tourist profiles and perception analysis, miljjua
with  community suggestions could be used in
management and strategic planning of the facilities
Apart uninterrupted monitoring and assessing isalale
for planning of high quality, innovative amusement
opportunities and to make certain sustainability of
recreational facilities to maximize the satisfaotiof the
recreational requirements of the communiti&sK( A
Chamani, 2011).

Murree, situated in the Punjab Province of Pakisan
a very popular tourist resort for many years. Pedmm
all over the country visit Murree throughout theage
However, despite high visitors’ turn over and natur
beauty the city never
internationally recognized tourist city owning toany
factors.
diversity of outdoor visitor's

current facilities,

Sampling

Sampling has been done in order to make the data
collection process easier and quicker and generdtie
results of the study. Samples were taken from dhget
population in order to fill the questionnaires andget
the public opinion.

Since the target population (tourists) of Murreeais
floating population, therefore, for the purpose this
survey Convenience sampling has been carried out.
Questionnaires were distributed in each premise2ad
respondents were surveyed. Four premises wereteglec
(i) Sozo water park, (ii) PIA park, (iii) Bagh-&@eedan
and (iv) Kashmir point after a brief explanation tbg
study to the respondents. The questionnaire sumweys

attained the status of anused to analyze visitor profiles such as the periph

distances where visitors come from, visitor grouges,

The proposed research aims to study thegender classification, age groups, and stay dumsitio

Attempts were made to obtain the difficulties

perceptions about outdoor facilities and means toencountered by the visitors and to obtain visitor

promote better and improved recreational facilities
Murree.

2. RESEARCH METHODOLOGY
2.1 Research Methodology

Mixed method research methodology has been adopte

to investigate the proposed research questionshén t
present research. The detail of the research désiga
follow:

2.2 Data Collection

The diversity of outdoor recreational facilitiesMurree
city has been investigated based on (i) differgpées of
outdoor experiences, (ii) the ownership, (iii) diftnces

suggestions to the three facilities concerned. [€hel of
visitor’'s satisfaction and the performance of thudoor
recreational facilities in terms of cost, safetydan
accessibility of the recreational facility were esgtbd as
two indicators for the recreational sites undedgtu

3.2.1 (b) Observations

Outdoor recreational facilities in Murree can beaived
and analyzed through observation technique. In this
technigque we just visit the desired recreationigssand
get the data through our own observation withoutinta
contact with public or any other person.

2.2.1 (c) Interviews

Interviews were conducted from the tourists andsusé

in the admission charges with the help of secondarythe recreational sites with the help of questioresai

sources of information such as reports, web infoiona
personnel communication, brochures etc. The alltur
and special events that are organized in Murrgehate
also been tabulated based on the secondary soofces
information and from personal experience. However,
primary data regarding perception of the visitorasw
gathered through field surveys.

2.2.1 Primary Data Collection

from outdoor

Primary data has been collected
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2.2.1 (d) Photographs

Photographs of the outdoor recreational places were
taken which were helpful for us in data collectiand
analyzing process.

2.2.2 Secondary data sources

In this research, the secondary sources of dath asc
annual reports and publications from Murree citfjcef
broaches and booklets, other source documents, web
information has been used to obtain in depth kndgéde



A. Javed et al. / GMSARN International Journal 01(2) 125 - 136

and information regarding the sites concerned. directional point, interactive exercise point antbfo-
taking point. Positive outdoor spaces and recreatio
3. LITERATURE REVIEW sites can be identified through the facade charahs

surrounds those spaces which contributes to thgalis
r<1;15ppropriateness and richness. End-users or théstour
who enjoy the outdoor recreational facility normpalay

a positive role within the existing urban physisatting
of positive outdoor space. Choice of selection o t
activity by the end-users in the street-life attiveflects
the vitality of the outdoor recreational space.

Leisure, recreation and quality of life are a coempl
and fascinating fields of study and one that desserv
much focus and attention. An interesting point to
consider how the parks, recreation and tourism can
inform ongoing research and inquiry into a person
centered perspective of quality of life and communi
development.  Tourism  necessitates  community
development and if it's handled properly, tourisamc
become an important engine for achieving broadeiako
goals Crouch & Ritchie, 1999

Tourism has grown swiftly to become a major social
and economic strength in the world. Tourism is goma
contributor to the World’s market and economy,
accounting for greater than nine percent of worttbwi
GDP and almost nine percent of jobs internationally
thereby making it one of the largest categories of
international trade. Tourism is a business wheeectlis a
growing positive balance of trade flowing from
developed countries to developing countries. Reéiorea
industry, is relatively labor intensive, hence, dernto
produce a larger and more rapid boost in employment
than equal investment in other monetary activities.
Different categories of people visit amusement eexnto
experience one thing or the other. Changes in socio
demographic character, technological advances and
disposable income of the visitors to recreatioreiters
have imposed several proportions to the way trsutei
is spent, and on the extent and nature of recreitio
participants claimed that whether a tourists atesfeed
or not towards a destination is related to tourists
characteristics such as socioeconomic and demagraph
factors, motivations and future intent to travebtwther
.similar destination. Tourists’ characteristics vary

of the areas that been have been studied both Qjepending upon the place of origin. Differences in

qushtatlv?_ and qléantltatlve restearchles. fiviti characters can contribute to the differences irebahd
recreation and amusement Involves many actiVieSgyistaction towards tourism destination. Differgypes
which includes traditional beliefs and provides gibgl

i . of tourists tend to undertake different patterns of
phallenge. At the same time, outdoor rec_reau_ompkes activities, which will have different types and é&w of
interest for the ngtural qul.d.' Engaging in outdoor impact on an objective of recreation. Since thereo
amusement and Ie|sure.§1ct|V|t|es has resulted teme particular or clear process of measuring the valfie
phyg!cal, mental and _spmtual he_alth of peoplen( & recreation understanding except by circumstantial
khairil, 2013. Recreation and leisure nowadays means

i+ has b latf d vodi for th evidence. If visitors don’t criticize, if they spea
more as it has become a platiorm and podijum for epassionately and if they come back, one assumds tha
people to know the meaning, its significance, tistolny

d rel £ th : ' d ks ta th .they find the experience worthwhile. Recreationars
and relévance ol the environments and parks ta e'optional task, if it doesn’'t seem worth while, gherson

lives USDA, 201). ; L
- . can choose to evade the experience or to participat
Z, Samadi and Hasbullah, M.N. (2008) descr'besomewhere or somehow els&.Q Oladeji & 0.0

outoll_(t)_or s_plfﬁces as tthosel spaces which have t\l_/_alﬁety %dedapo, 2014utdoor recreation is a recreation that is
qualities. The recreational space use as a mepog, carried out on outdoors. There are varieties ok ities

an”_attractlpr: pl('mllt' outdo_ort eatltng pomt,_ ?_“y'“gdf”‘ that can be carried out indoors and outdoors. Qutdo
Z.e '?g pmr:j, In ‘de po_lnt, f'”t ap?remg ';m FIE[)_IH recreation requires space, capital and resources,
ISpiay and  parade point, Interactive Information- ¢, atimes large quantities, for the purpose ofiteisind

in modern day societies. Leisure is a phenomenanhwh
has attained great significance in the present era
(Pigram & Jenkins, 2006). Outdoor recreation brings
joy, pleasure and entertainment to several peogl,

the provision of appropriate recreational oppotiasi
critical to the satisfaction of an individual’'s mkdor
cognitive and visual stimulation, one of six needs
identified by Maslow as basic to human wellbeing
(Cooper, Fletcher, Gilbert & Wanhill, 2008). Outdoor
recreation involves a character engaging in a mede
activity in a particular ordinary environment that
provides the required setting for the desired erpee
(Manning, Moore & Driver, 2005). Outdoor recreation
includes a very broad range of activities and astio
performed in diverse natural environments, suchaas
picnic in a neighborhood park or climbing challermi
mountain peaks. Furthermore, participation in oatdo
recreation involves the consumption of both market
(travel, food, lodging, guiding, etc.) and non-metrk
(landscape scenery, public trails, safety servibeslth
promotion, etc.) goods and services. A consequande
outcome of this mixed good characteristic is thatioor
recreation participation can also be constrainedaby
large number of factors, as observed by outdoor
recreation researdWalker & Virden, 2005)One of the
most favorite ways to spend and enjoy a leisure fs1o
go outdoors. Nowadays, the popularity of natureelas
tourism and recreation is intensifying and spregdin
worldwide; particularlyprotected areas are major tourist
targets Pickering, Hill 2007; Nyaupane, Poudel 2011
In latest years outdoor recreation has been obdend
analyzed from various angles. The benefits of autdo
amusement Ojriver, 2003, outdoor recreation demand
(Hanley et.,, al 2008 visitor perceptions, outdoor
recreation in urban areas and developed aasper &
Collins, 1998, planning for outdoor recreation, leisure
and tourism, recreation environment relationships a
impacts of outdoor recreatioByckley, 200Dare some
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enjoyment. Some kinds are best carried out wheee thto this, the possibility that they are aware abthe
natural landscape has had the least modificatioereds  destination facilities and services could be eledaand
other require extensive investment as some of thethis may reflect their insight and intention.
recreational activities are carried with the moneta

involvement. Individuals wish to opt their recreati Table 1 Tourists profiles

activities within the range of opportunities physig and

; . ; ! Subject Characteristics No. Percentage

economically accessible to them. Their choices are

. . . | Age of Respondent 200 100
accustomed by their social surroundings and byr thei 10-20 51 o5 5
knowledge of the opportunities. Recreational atési 21-30 79 39'5
which require consequent outlays of cash are \iytua 31-40 40 26
unavailable to those incomes are low. Recreational 41-50 15 75
choices are greatly influenced by age and sex: what 51 and above 15 7'5
chooses as a child or youth may no longer appeahwh R dents O " 500 160
one is grown-up. Leisure is the instance of spddral,; espon Sends ccupatio 18 24
recreation is an activity of special kinds. Outdoor Bljginzr;ts 55 275
recreation takes place during leisure; but not thé Govt. Job 6 13'0
leisure is given over to recreation. The way peaopileze Semi. ovt. Job 29 11'0
their leisure can shape the public as much as te w Pyt ng ' 31 15'5
they work. Nowadays leisure is available to bulkttod Oth.er 18 96
population all over the world. People find satisfat in :
outdoor recreation activites and its a source of | CoOUNtry . 200 100
relaxation for them. Leisure and work are compegifor Pak'?taﬁ 163 81.5
time, if one increases the other decreases. Outdoor—— Foreign 37 18.5
recreation for an individual depends upon the tanel Visit of Qutdoor e 200 100
resources available. If one has enough money fdl ful Eﬂiﬂggt'onal Facilities in

the expenses of leisure and recreatiblarfon & Jack,

The tourist profiles and perception analysis, alwit No . 33 16.5
community suggestions could be used in management|— Uncertain 68 34
and strategic planning of the facilities. Apart | Kind of place 200 100
uninterrupted monitoring and assessing is valudbte Historical area 28 14
planning of high quality, innovative amusement Hilly area 51 25.5
opportunities and to make certain sustainability of Hiking track 44 22
recreational facilities to maximize the satisfaotiof the Boating 13 6.5
recreational requirements of the communiti#sK( A Entertainment arga 10 S
Chamani, 2011). Riding area 42 21

Other 12 6
4. PERCEPTION OF TOURISTS Visit to parks and 200 100
recreational places
4.1 Tourists profiles Once a week 49 245
Total of 200 respondents comprising tourists from Once a month 61 30.5
various cities of Pakistan and foreign countriesvared Once a year 57 28.5
Others 33 16.5

the questionnaires. The top three respondentsifidass .
based on their origin, according to the city/proerof (2 from ltaly, 1 from London, 5 from Canada, 4rin
origin are Lahore (n=29), foreign cities (n=37) @iddh ~ UAE, 5 from Turkey)

(n=19). In terms of age range, majority of the )

respondents falls within 21-30 years old. It isidaled In this table, about 25.5% of the respondents want
by the age group 10-20 years old. Only 15% oftdia! visit hilly areas whereas 22% showed their inciomat
respondents were above 40 years of age. It can biPwards hiking track with majority of the responten
assumed that the younger generation is by majority(30_-5%) visiting these recreational placeslonceoatm
prefers to travel to hill station destination likéurree 1 his result was expected because questions weesl ask
due to fun and entertainment it offers. As notedhis from holiday oriented tourists in major places afirists
study, 65 of the respondents came from 10-30 aepgr attractions. It is interesting to note that, mosttioe
More than half of the respondents have educatioroup "€SPondents are running their own business whilseso
intermediate level. 13% of the respondents hadr thei ©f theém are students. Majority are the residents of
qualification of bachelor's degree and 33% haverthe Pakistan belonging to different cities like Lahore,
education of masters degree while 13% had quaifica Multan, Larkana, Gujranwala and Peshawar with more
of M.phil. The level of education of the respondent ratio of tourists with one day trip. Tourists frdPakistan
might reflect their sophistication of their needs, prefer one day trip to Murree. According to majprtf
requirements, attitudes and behaviors as tounisshiill  the respondents, hotel accommodation is expenkere t
station like Murree. Moreover, well-educated visito and one day is enough to enjoy and relax in a dlaee
have a higher level of expectation of the destimatDue Murree. This is the reason that most of the looatists
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Poor: 2
Fair: 3

prefer one day trip. Only 18.5% have come fromifpre
countries. Half of the respondents (49.5%) showneir t
inclination to visit outdoor recreational facilisiein
Murree whereas only 16.5% of the respondents showed>00d: 4
less interest in visiting outdoor recreational lities. Very good: 5

One-third of the respondents mentioned uncertainty. )
Range: Max value- Min value, 5-1: 4

4.2 Perception of tourists
=P urt Scale : Low, Medium, High
Low: >2.5, Medium: 2.5-3.5, High: < 3.5

Min value: <2.5, Max value: >3.5

Perception of the visitors about outdoor recreation
facilities has been divided into four components i-
affordability, safety, available facilities and nag@ment.
Affordability of the parks was assessed in termsaxt,
safety and management of outdoor recreationalitiasil
and perception of facilities available.

Low scale shows that the tourists are less satisfiéh
the availability of services provided in outdoor
recreational facilities. Medium scale determines

Table 2 Overall perception index moderate satisfaction level of tourists towardss¢he

facilities and high scale denotes maximum satigfact
Scale Frequency| Percentage Range |evel of tourists.
Low 22 11 <25 This table shows the overall perception index of
. respondents. Three ranges were made mainly low,
Medium 142 71 2.5-3.3  medium and high. Low range was less than 2.5, mediu
High 36 18 >3.5 range was from 2.5-3.5 ano! high range was grebim t
3.5. Lower scale shows dissatisfaction, mediumescal
Total 200 100 shows partial satisfaction and high scale showsitgre

satisfaction level of respondents. Two-third of the
Perception index has been calculated based on th&Spondents (71%) showed medium satisfaction, 11%

survey conducted from the tourists. The surveyleen  Showed dissatisfaction and 18% showed greater
conducted with the help of questionnaires fromimsr ~ Satisfaction level. _ _
visiting the outdoor recreational areas in Murree. 1his table shows brief summary of perception of
Perception index shows the satisfaction level of 'éSpondents on affordability. When asked about the
respondents with respect to outdoor recreationalticketing price, almost half (56%) of the resportdesay
facilities. Perception index has been categorizewd i that the ticketing price of outdoor recreationaqals is
three scales i) Low i) Medium and iii) High. fair. With reference to transport cost, half of the
Questionnaires which were given to respondents for€Spondents say that transport cost is somewhat fai
calculation of visitor's perception comprised ofgtions ~ Whereas 2% of the respondents said the transpsrti€o
having five high scales very poor, poor, fair, gcatt very high. Less than one-third (15%) of the resmorts

very good on the basis of which this perceptioreindlas ~ S&Y that the food items price is high whereas ntioae
been formed. two third (44%) of the respondents say that foeeni

price is fair. 16.5% of the respondents claimed the
housing rent nearby is very high, 42% say thatsit i
somewhat high whereas 39.5% say that the rentiris fa

Calculation of perception index
Five levels of satisfaction along with their labate as

following enough.
Very poor: 1
Table 3 Descriptive summary of perception on Affordaility
Scale Ticketing| Transport| Food |House rent Total Average
price cost items | nearby Affordability value
N 200 200 200 200 800
Very high 1(.5) 1(.5) 5(2.5) 33(16.5 40 5%
Somewhat high 5 (2.5) 5(2.5)| 30(15)84(42) | 124 15.5%
Fair 56 (28) | 48 (24.5) 88(44)79(39.5)| 271 34%
Somewhat fair | 55 (27.5 102(51) 68(34) 2(1) 227 28.3%
Low 83 (41.5)| 43(21.5) 9(4.9) 2(1) 137 17.1%
Mean value 4.07 3.91 3.45% 3.26 14,69

Q1: Ticketing price, Q2: Transport cost, Q3: Foiedlis price, Q4: Housing rent nearby
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Table 4 Descriptive summary of perception on Facilies

Scale | Emerg| Availab| Seating| Childre | Food | Landsc| Facilitie| Waste | Footpat| Telepho| Water| Total | Average
ency | ility of | arrange| n's play| court | aping | sfor | managem h ne booth cooler valve of
Shelter| toilets | ment area disable ent facilities
persons

N 200 200 200 200 200 200 200 200 200 200 200 2200

Not atall| 12 75 27 5 2 57 50 43 3 11 2 28 13%

satisfied | (6) | (37.5) | (13.5) | (25) | (1) | (28.5)| (25) (21.5) @5 | 65 | @ | @

Not 64 15 72 77 10 94 117 90 38 128 12 73.5 31%

satisfied | (32) | (52.5) | (36) | (38.5) | (5) (47) (58) (45) (29) (64) (6)

Partially | 89 18 70 87 80 45 31 46 127 56 86 735 33.4%

satisfied | (44.5) | (9) (35) | (43.5) | (40) | (22.5)| (155) | (23) | (63.5) | (28) | (43)

Satisfied 29 1 23 29 79 2(1) 1(.5) 17(8.5) 31 4 90 306 13.9%
(14.5) | (.5) (11.5) | (14.5) | (39.5) (15.5) (2) (45)

Highly 6(3) 1(.5) 8(4) 2(1) 29| 2(1) 1(.5) 4(2) 1(.5) 1(.5)| 10(5 65 2.9%

satisfied (14)

Mean 2.77 1.72 2.57 2.73 3.64 1.98 191 2.2 2.97 2.p8 .47 3 28.31

value

Q1: Emergency Shelter. Q2: Availability of toilet®3: Seating arrangement, Q4: Children’s play af@s, Food
courts, Q6: Landscaping, Q7: Facilities for disapégsons, Q8: Waste management, Q9: Foothpath, TEl€phone
booth, Q11: Water cooler.

Table 5. Descriptive summary of perception on Safety

Scale Safety of | Lighting | Hygienic Hygienic Instructions for| Cleanliness|  Guards Tota| Average valus
children’s condition of | condition of | prohibited areag of safety
play area ponds toilets

N 200 200 200 200 200 200 200 1400

Not at all 3(1.5) 2(1) 21(10.5) 31(15.5) 4(2) 14(7) 27(135) 021 7.2%

satisfied

Not 24(12) 12(6) 83(41.5) 96(48) 21(10.5) 57(28.3) 501%) 394 28.14%

satisfied

Partially 77(38.5) 90(45) 78(39) 65(32.5) 59(29.5) 108(54) (36%) 540 38.5%

satisfied

Satisfied 74(37) 73(36.5 12(6) 7(3.5) 76(38) 19)8. 8(4) 267 19.07%

Highly 22(11) 23(11) 6(3) 1(.5) 40(20) 4(2) 1(.5) 97 6.9%

satisfied

Mean valug 3.44 3.54 2.47 2.24 3.64 2.67 2.26 20.26

Q1: Safety of children’s play area, Q2: Lighting3:@Hygienic condition of ponds, Q4: Hygienic comalit of toilets,
Q5: Instructions for prohibited areas, Q6: Cleasds Q7: Guards.

Table 6. Descriptive summary of perception on Managaent

Scale Timings | Restrictions| Complaint Staff Instructions for| Proper | Maintenace| Total| Average
of imposed system available prohibited ticketing value of
facilities areas system Maintenance
N 200 200 200 200 200 200 200 1400
Not at all 1(.5) 2(2) 47(23.5) 1(.5) 1(.5) 8(4) 12(6) 72 5.14%
satisfied
Not satisfied 13(6.5) 2(1) 81(40.5 29(14.5) 22(11) | 32(16) 48(24) 227 16.2%
Partially 72(36) 67(33.5) 55(27.5)| 119(59.5) 92(46) 93(46.5) 86(43) 584 41.7%
satisfied
satisfied 95(47.5) 102(51) 13(6.5) 45(22.5) 73(36.5| 42(21) 38(19) 408 29.1
Highly 19(9.5) 27(13.5) 4(2) 6(3) 12(6) 25(12.5) 16(18) 91 7.7%
satisfied
Mean value 3.59 3.78 2.23 3.13 3.37 3.22 2.99 22.31

Q1: Timings of facilities, Q2: Restrictions imposé@3: Complaint system, Q4: Staff available, Q5tiuctions for
prohibited areas, Q6: Proper ticketing system, I@&intenance
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This table shows the summary of perception of
respondents on facilities and services available in ™ Wow
outdoor recreational faciliies. When asked about B
emergency shelter, only 3% of the total number of
respondents are highly satisfied with the emergency =
shelter facility, almost half of the respondentse ar
partially satisfied while one-third of the respontieare
not satisfied with this facility which shows thagese is a 7
need for improvement in provision of emergency tehel
This study showed differences between respondents
perception about different facilities for example, >
respondents are not at all satisfied with the atdity of
toilets in parks. Regarding provision of seating Respondent's City
arrangements in parks, one-third of the respondas
not satisfied, whereas the other one-third areigiyrt
satisfied. One-third of the respondents are nasfeed
with the children’s play area facility while oneitth are
partially satisfied with the children’s play areacility. Btrcaium
Almost half of the total respondents are partialyisfied
with the facility of food courts. Regarding landpiay,
waste management, availability of water coolers and
facilities for disabled persons most of the resonsl are
not satisfied.

One-third of the total respondents are partially 40
satisfied with the safety of children’s play areayhting
facility is also provided as almost half of thepesdents
are partially satisfied. 41.5% of the respondemés reot D_
satisfied with the hygienic condition of ponds daillets Feviston
and availability of guards which depicts that thesea
need for improvement related to hygienic condition.
When asked about cleanliness, 28.5% of the respiside
mentioned that they are not satisfied with the dieass 100]
of outdoor recreational facilities while half ofettm are Ehiecum
partially satisfied which shows there is a need for
enhancement and development regarding safety agpect
outdoor recreational facilities.

Almost half of the respondents (47.5%) are satisfie
with the timings of facilities and restrictions ioged in
the parks. Regarding availability of complaint gystin
parks, 40% of the respondents are not satisfiedewhi
one-third of the respondents are partially satisfl6.5%
highlighted partial satisfaction with ticketing sy and
availability of staff. Less than half of the respents
(43%) showed partial satisfaction towards mainteaan
while almost one-third of the respondents showed
dissatisfaction towards maintenance. Our findirigarty
depicts that there is dire need for improvement in
management of outdoor recreational facilities.
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Fig. 1. Place of survey w.r.t respondents city

Fig. 2. Overall perception w.r.t respondents county

Count

40—

20

day trip

night trip

Trip Duration

Fig. 3. Overall perception w.r.t trip duration

This bar chart 2 shows the overall perception of
respondents with respect to country they live in. |
; . Pakistan, more than 60% highlighted partial satisa

This bar chart 1 shows thg °‘.’.efa” perception of o vards the services whereas less than 40% showed
respondents with respect to their cities. More 6@ dissatisfaction and full satisfaction. Likewise,%@lso
of t_he re_spon(_dents_ showed .fn.ed|um ESponse meangs\wed medium response (partial satisfaction) where
partial satisfaction with the facilities provided outdoor |\ mber of respondents from foreign countries whoewe

recreatioqal fac_ilities. The“num.ber of visitors is 1| satisfied and who were not satisfied is equal
comparatively higher from cities like Lahore, Lanka This bar chart 3 displays overall perception of

and _((jBulrankv_vala. In Cmeﬁ of P‘%k'St?nhas well a;:rm respondents with respect to trip duration. Dagpeers
outside Pakistan, more than 50% of the respond®BIS 56 more in number than night trippers and majaoity

par_t'?”% satisfied, whereas some of them are notyq gay trippers as well as night trippers have iomed
satistied. perception about the outdoor recreational facditie
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Place of Survey
Fig. 4. Place of survey w.r.t safety index
Fig. 7. Place of survey w.r.t facility index
The above bar chart 4 shows the relationship betwee
place of survey and safety index. Most of the This chart shows the relationship between place of
respondents in places surveyed showed mediunsurvey and facilities provided in the outdoor redienal
satisfaction with respect to safety of the outdoor facilities.

recreational facilities.
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40

Count
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Bagh-e-shaheedan PLA park Sozo adventure
park

Kashmir poirt

Place of Survey
Bagh-e-shahesdan Pia park Sozo adverturs Kashmir point
park

Place of Survey

Fig. 8. Place of survey w.r.t overall perception idex
Fig. 5. Place of survey w.r.t affordability index
This table shows the relationship between place of
This Fig 5 shows the relationship between place ofsurvey and overall perception of tourists.
survey and affordability index. Majority of the
respondents showed medium satisfaction level tosvard 5. 5. DISCUSSIONS AND FINDINGS

affordability of the facilities. Most of the respondents surveyed in Murree areestisd

who have come to visit the tourist spot. Despite th

ol security concerns, students and families come kaxre
EEW and enjoy in this hilly area. These students come i
ol groups arranged by their universities and collegesse
are mostly arranged trips with a leader who's gqugdhe
o students throughout their trip. Businessmen alsoecto
g visit this tourist spot. They come with familiescena
° ol month for entertainment purposes.
Since most of the respondents are merely students,
o therefore, the most common education level whicé ha
been found in the respondents is intermediate .level
o There was also large number of respondents who have

Bagh-e-shahesdan PIA park Sozo adverture Kashmir poirt
parl

done bachelors degree and few were holding masters
degree. Since mostly colleges trip come to theaeegl
from far flung areas, this is the reason that ttagonity

. , . of the respondents are having intermediate educatio
This chart shows the relationship between place of|gq|

survey and management index.

Place of Survey

Fig. 6. Place of survey w.r.t management index

Most of the respondents of the survey are Pakistani
belonging to different cities of Pakistan. The m@sgents
from Pakistan were mainly from Punjab from citiéz |
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Lahore, Gujranwala and Faisalabad. From Sindhgther guards, half of the respondents said that theynate
were many respondents who came from Larkana whosatisfied.

came in the form of groups.

When asked about the management of outdoor

There were also few respondents who came from KPKrecreational facilities in terms of opening andsahgy

province. This means that the tourist come frormoadr
Pakistan as Murree is the nearest hill station unj&b
which has easy access from every province. Ond-tfir
the respondents were foreigners who came fromrdifte
countries like London, UAE and Turkey. The family

timings of outdoor recreational facilities, majgrif the

respondents showed satisfaction on it. Half of the
respondents showed satisfaction towards restrition
imposed in the parks. When the respondents werdask
about the complaint system in parks, they seemed

who came from UAE was basically Pakistani but they dissatisfied with this facility. Proper complaintssem is
were settled in Dubai, so their origin was Pakistan not provided in parks and recreational places wileee

Despite the issue of security, families came fraimen
countries as well because Murree is an attractille h
station which attracts large number of touristetighout

the year especially in peak seasons. In peak sgasonmaintenance of parks,

hotels nearby get booked before the seasons stadts
rates of the commodities also rise due to incraase

tourists can register their complaints and wheey ttan
be addressed on time. Management of ticketing syste

was found fair among the respondents. Regarding
respondents were partially
satisfied while some the respondents showed

dissatisfaction towards maintenance of these outdoo

tourists. When asked from the respondents aboutt the recreational facilities.

choice to visit recreational areas, most of thepoadents
mentioned that they like to visit hill stationssturical
areas and hiking tracks during their holidays omce
month or once a week.

Keeping in view all of the above aspects, affortighi
safety, facilities and management, the overall gqation
of respondents who were surveyed, medium satisfacti
or partial satisfaction has been found. The sesvimad

When the respondents were asked about the ticketindacilities provided in parks and recreational aréas

price of outdoor recreational facilities, most diet

Murree are just satisfactory and not up to the nask

respondents showed satisfaction. According to themthere are in different hill stations throughout terld.
ticketing price is not very much high. Regarding Since the respondents were coming from differebanr

transport cost, most of the respondents mentionedit

is fair and they showed contentment. Since thisvesur
has been conducted off season, therefore, the pfice
commodities was found relatively lower than the kpea
season rates. Similarly, half of the respondenits theat

and rural areas of Pakistan and they do not havehmu
exposure, they showed normal satisfaction levelclvhi
depicts that there is a need for improvement with
reference to affordability, safety, available fads and
management of parks.

food items price is economical whereas some of them Almost two third of the respondents agreed that the

said it is higher than the normal rates. Housingt re

nearby was found somewhat high when asked from thevhereas almost 20%

respondents. Since the rates of hotels nearby #iea m

outdoor recreational spaces are vibrant and lively
didn't agree to this fact.
Recreational facilities in Murree have facilitiesr f

shopping areas in Murree are always touching the sk children as well as adults for leisure and ententeint

due to their highly run business.
When asked about the availability of facilitiesparks

which depicts that these places are vibrant aneriogt
the requirements of users but some of tourists wetlee

and recreational spots, respondents showed ves/ lesview that these recreational facilities are notraiti

satisfaction with reference to emergency sheltercdse
of rain and other havocs, emergency shelter shbald
there in parks. Toilets facility is not satisfagtam parks.
Most of the respondents showed dissatisfaction thieh
availability of toilets. With reference to seating
arrangement, one third of the respondents mentitregd
the seating arrangement facility is fair. Respomsien
showed partial satisfaction about the children&ymrea
facility. Water cooler facility is not satisfiedrgie most

enough as they should be. More than half of theigtsu
visit these outdoor recreational facilities oncenanth
which shows that people like to visit the recreaio
places often in order to spend their free timeeisure
activities. Almost half of the respondents showed
satisfaction towards the security of the outdoor
recreational facilities whereas the other half nedahe
presence od security staff. This means that tharigec
facilities in these recreational places are nofigaht

of the respondents showed dissatisfaction towatds i enough to fulfill the needs of tourists. When the
With reference to safety aspect, when the respdaden respondents were asked about performance of outdoor

were asked about safety of children’s play areastrob
the respondents showed partial satisfaction. Lighti
arrangement has also been found satisfactory artieng
respondents. Respondents were found not satisfidgd w
the availability of toilets in outdoor recreational
facilities. They said that they are very less arat n
properly maintained. This is due to the reason that
concerned authorities do not pay proper attentioout
the hygienic of parks and especially about the édmigi
condition of toilets. Keeping this in view, thesea need
to address this issue to solve the problem of twiie

recreational facilities with reference to facilgiprovided

in it for example availability of rest rooms, lighg
facilities, variety of food, availability of staffor help

and emergency shelter, they showed partial satisfac
while some the respondents showed dissatisfaction
towards these facilities. These are the basic neéds
tourists which should be present in parks so tiey feel
safe and secure and enjoy their time in these adorel
places. Key findings of this study are as following

1) Provision of advanced rides for children/ adults

parks. Regarding the cleanliness and availabilify o Like other countries in the world where there isiety
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of recreational rides, in Murree there is a neeprayvide
more advanced and secured rides for tourists.

2) Improving the safety of outdoor recreationalilities

Safety and security is a prime requirement of every
individual visiting parks, therefore, this suggestneeds

to be addressed at once in order to make theseautd
recreational places developed and place of leismad
entertainment for people.

3) Capacity building of management staff

The managing staff looking after the facilities dge
capacity building trainings for efficient deliveof their
services

4) Beautification of parks/ outdoor recreationabsgs

Beautification of outdoor recreational places wilbke

et al. / GMSARN International Journal 01(8) 125 - 136

IMPLICATIONS OF THE PAPER

This piece of research work will be useful for the
planning agencies and the government departments fo
future planning. Tourist’'s perception regarding the
outdoor recreational facilities will be helpful in
determining the potential demands of visitors. The
services and facilities in the parks and outdoor
recreational facilities will be provided based dmet
tourist's needs and demands which have been dettmi
with the help of this study. This will eventuallpgrade
the existing scenario of outdoor recreation in Marr
making it an internationally recognized tourist ycit
meeting the demands of people.

RECOMMENDATIONS

Recreation and amusement have always been point of
concern in a country's economic and social devedim

these places more attractive and demanding for the ejsure time eliminates stress and makes a pemeln f

tourists visiting these places.
5) Provision of guide maps

Guidance of tourist is of prime importance when
discussing about the performance of outdoor reicnest
facilities. Tourists need to be guided properly that
there is no obstacle or any kind of nuisance cteate
during their visit. Proper guidance maps indicating
different areas in the outdoor recreational plastesuld

be provided at the entrance of parks.

6) Installation of complaint system in parks

Advanced complaint system should be provided in
outdoor recreational places in order to make thasy e
for the tourists to place their suggestions andpiamts.

7) Facilities for disabled persons

Facilities for disabled persons such as ramps aifets
should be provided in these outdoor recreatioratqs.
It will help the disabled persons in visiting thgdaces
and provide them ease.

6. CONCLUSIONS AND RECOMMENDATIONS

In this paper, we have discussed the tourist’s gpeian
of outdoor recreational facilities in Murree. Suve
conducted from the tourists visiting Murree helped
finding out the perception of tourists of the azhble
outdoor recreational facilities. The analysis shdinvat
the tourists perception about these recreatioralitfas
is moderately satisfactory but not fully satisfagtahich
shows that there is a gap which needs to be fitled
managing these facilities in a more better way and
making them safe and secure along with the pravisio
basic necessities.

From this research work, it has been concludedthizat
existing outdoor recreational facilities in Murrde not
have sufficient facilities to fully satisfy the rd=seof the
tourists. These outdoor recreational spaces shbald
increased in number along with provision of bettdes
for children and adults and advanced safety measure
which cater the demands of the tourists.
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relieved. From the key findings of this study, déshbeen
devised that the recreational spots for touristukhde
provided with better and advanced services for its
visitors so that they can relax and enjoy thesueg time
without facing any kind of problem. More studie®sld

be carried out regarding the diversity of outdoor
recreational spaces and their successful management
Development and regulatory authorities of parks and
recreational areas should devise ways and means to
promote better recreational areas which fulfill the
demands of visitors.
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